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A national outdoor recreation strategy for England 
October 2015 
 
1. Summary of key themes and recommendations 

 
This report responds to the request from the Minister of Sport to consult widely with the outdoor 
sector and propose what could be included in a national outdoor recreation strategy for England. 
 
The main recommendations that could be included in the strategy are:  
 

 Set a clear vision for outdoor recreation in England. The proposed vision is that individuals, 
communities and society as a whole can enjoy and benefit from sustainable outdoor 
recreation opportunities 
 

 Create a clear line of responsibility to a named Minister for the outdoors to coordinate activity 
across all Government departments 
 

 Give responsibility for overseeing progress of a national outdoor recreation strategy to the 
cross-departmental group on physical activity 

 

 Department for Environment, Food and Rural Affairs to prioritise outdoor recreation and 
protect the infrastructure that provides opportunities for people to get active outdoors 
 

 Department for Environment, Food and Rural Affairs to offer a co-ordination role; bringing 
together key stakeholders and providing clear remits to other agencies including the 
Environment Agency, Natural England and the Forestry Commission. It should also 
encourage partnership working between delivery agencies such as Natural England, Sport 
England and Public Health England 

 

 Department for Culture, Media and Sport to recommend Sport England continues to take an 
active role in the outdoor recreation sector, following up on its early insight work - Getting 
Active Outdoors - and ensures that the next round of Sport England funding from 2017 looks 
at the ‘whole active person’ and includes outdoor recreation as one of the sport solutions 

 

 Department of Health to work with Public Health England to integrate outdoor activity into the 
full range and breadth of health strategies and frameworks, including Everybody Active, 
Every Day and strategies relating to obesity, diabetes and mental health 
 

 Department of Health and Public Health England to support local areas to understand how 
outdoor recreation can help them improve public health outcomes such as sickness 
absence, social isolation, excess weight, self-reported wellbeing and cardiovascular 
diseases  
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 Government departments - including sport, health and transport - to work with the outdoor 
recreation sector to embed being active in the natural environment into campaigns that 
promote physical activity 

 

 Department for Business, Innovation and Skills to provide outdoor learning training 
opportunities for the current education workforce and include a specific focus on outdoor 
learning in initial teacher training to enable newly qualified teachers to have more options to 
increase engagement and attainment 

 

 Department of Education to promote the use of outdoor learning not only in physical 
education as identified in the curriculum but across all subjects - including Personal, Social 
Health and Economic education, English and maths – recognising its value for not only 
physical development but also character education. It should also be considered across the 
full range of education settings including special schools and Pupil Referral Units. The 
sharing of good practice would help with this 
 

 Department of Education to work with Ofsted to ensure that schools are meeting the national 
curriculum requirements around outdoor and adventurous activities and share good practice, 
especially where there is progression through more adventurous activities as a child moves 
through school 

 

 Department for Communities and Local Government to provide guidance to local agencies 
on how outdoor recreation and tourism should be considered for its social value under the 
Public Services (Social Value) Act 2012 when commissioning local services 

 

 Department for Communities and Local Government to provide frameworks so that local 
areas consult with the local community and design new outdoor spaces that are inclusive, 
green and provide a suitable play space for children and families 

 

 Department for Communities and Local Government to strengthen the National Planning 
Policy Framework to better protect our best and irreplaceable landscapes, including their 
setting, from major and intrusive development 
 

 The Department for Communities and Local Government to introduce a statutory 
requirement that all new developments must have appropriate facilities for outdoor recreation 
 

 Department for Transport to invest in sustainable public transport infrastructure that provides 
people with easy access to outdoor recreation opportunities, especially in rural areas. Within 
this local areas will be required to consult with communities to identify and meet local needs 
 

 Department for Environment, Food and Rural Affairs  to update, enhance and promote the 
Code of Practice on Conservation, Access and Recreation as approved by the Water and 
Sewerage (Conservation, Access and Recreation) (Code of Practice) Order 2000. This would 
help utility companies and land-owning public bodies work with partners to provide safe, 
accessible opportunities 

 

 Department for Culture, Media and Sport to work with tourism leaders and the outdoor 
recreation sector to embed outdoor recreation into the implementation of ‘Backing the 
Tourism Sector – A Five Point Plan’. This could include: 
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o effective marketing of the natural environment at national and local levels so that 
people know what is on offer, where and when 

o ensuring access to outdoor recreation opportunities through effective transport 
networks 

o supporting skills and jobs within the outdoor sector, including apprenticeships 
o publishing guidance that  promotes the economic importance of outdoor recreation 

tourism, particularly to the rural economy, and supports local areas to prioritise it 
within existing funding mechanisms such as Local Enterprise Partnerships 

 

 Department for Culture, Media and Sport to identify appropriate resources to enable the 
development and coordination of tools to assess the social value of sport and recreation that 
can benefit everyone within the sector1 

 
A full list of recommendations can be found later in the report. 
 
2. Background 
 
The Sport and Recreation Alliance and Outdoor Industries Association (OIA) were asked by the 
Department for Culture, Media and Sport (DCMS) to consult with the sport and recreation sector on 
what could be included in a national outdoor recreation strategy for England. This followed positive 
engagement with Ministers from across Government based on a shared drive to ensure that 
potential of outdoor recreation is maximised to the benefit of individuals, society and the economy. 
 
This proposal sets out what could be included in a national outdoor recreation strategy. It is based 
on: 

 An online survey with the outdoor recreation sector 

 Four prioritisation sessions with experts from the sector 

 A review of existing strategies by Sheffield Hallam University 
 
All of this is founded on work that has already gone on with the sector in this area, for example the 
Alliance’s Reconomics report and Government asks, as set out in the Landscapes for Everyone 
shared vision for British Landscapes and key proposals for Government action drawn up by leading 
members of the outdoors community.  
 
Sport England has also positively contributed to the evidence-base and support for outdoor 
recreation. This has included commissioning the OIA to deliver a new piece of insight work - Getting 
Active Outdoors. This research provides a detailed picture of participation in outdoor recreation and 
highlights that more people want to get active outdoors. We hope that Sport England continues to 
lend its support to outdoor recreation. 
 
Since we were asked to do this work, the Sports Minister launched a consultation on a new sport 
strategy. We welcome the reference to outdoor recreation in the consultation document however we 
think this is an ideal opportunity for Government to recognise the importance of outdoor recreation 
by including at least a specific outdoor recreation theme. This report continues to be framed around 
the creation of a new strategy as that was the commission we were given. 
 
3. What could be in a national outdoor recreation strategy? 
 
A national outdoor recreation strategy could set out a vision for outdoor recreation and a plan of how 
to achieve it. It needs to be simple, easy to understand and present a clear commitment to 
maximising the benefits of outdoor recreation for all.  
  

                                                
1 The Sport Industry Research Centre (SIRC) at Sheffield Hallam University is part of a European consortium 

that has submitted an ERASMUS bid to develop a model to assess the social value of sport throughout 

Europe. If this is unsuccessful there would need to be another source of funding. 
 

http://www.sportandrecreation.org.uk/policy/research/reconomics
http://www.landscapeinstitute.org.uk/PDF/Contribute/Landscapesforeveryone.pdf
https://www.thebmc.co.uk/Download.aspx?id=1204
http://www.sportengland.org/research/encouraging-take-up/key-influences/getting-active-outdoors/
http://www.sportengland.org/research/encouraging-take-up/key-influences/getting-active-outdoors/
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3.1 The vision 
 

Individuals, communities and society as a whole can enjoy and benefit  
from sustainable outdoor recreation opportunities 

 
To achieve this, we want England to be a place where: 

 There are more opportunities for individuals and families to access outdoor recreation in both 
urban and rural areas supported by a sustainable infrastructure and qualified workforce 

 Outdoor recreation brings more benefits for communities, especially those in socially and 
economically disadvantaged areas 

 People work together and take ownership of the outdoors to make it a safe, enjoyable place 
for everyone to be 

 
3.2 What is outdoor recreation? 
 
Outdoor recreation refers to any physical activity taking place in the natural environment1

 

 It does not include outdoor pitches (such as football, rugby or golf) 

 It does include purpose-built settings, for example canoeing, skiing and climbing which have 
their roots in the great outdoors and are predominantly reliant on the natural environment 

 Covers all outdoors environments including: countryside; space within town/city; canals; 
rivers; coastal. And it’s not just green space – it can be concrete2

 
3.3 The case for a national outdoor recreation strategy 
 
The case for outdoor recreation can be made from several angles: 
 

 The strategic case 

 The economic and commercial case 

 The management and financial case 
 
The strategic case 
There has been a growing push for outdoor recreation to get the recognition it deserves alongside 
sport. Much good work has already taken place and a national strategy is an opportunity to 
consolidate this into one, joined-up plan. It is also the chance to commit to maximising the benefits 
of outdoor recreation. Political momentum for outdoor recreation has been gathering; 2015 saw a 
cross-departmental meeting with the outdoor recreation sector and a commitment by the 
Department for Culture Media and Sport to consider a national outdoor recreation strategy for 
England. There will also be another Parliamentary Westminster Hall debate on outdoor recreation 
on 28 October. 
 
A national outdoor recreation strategy fits with existing Government priorities including getting more 
people active, generating cost savings to the health service and improving the educational 
attainment of children and young people. Evidence3 suggests that learning outside the classroom in 
natural environments provides cognitive and non-cognitive benefits including: 

 Increasing knowledge and understanding 

 Skills development 

 Gets apathetic students excited about learning 

 Improved health and wellbeing which can help students to pay attention in the classroom 
 
Outdoor recreation can also support people into education, employment and training, for example 
through volunteering. An outdoor recreation strategy could also contribute to tourism, the equality 
agenda and links to values around community cohesion. 
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The economic and commercial case 
 
Reconomics (20144) sets out the economic value of 
outdoor recreation. We know that outdoor recreation is 
the nation’s favourite pastime with 3 in 4 adults regularly 
getting outdoors. 
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Reconomics also found the value of the outdoor specialist market to be £1.43 billion. This includes 
spend on items such as tents, backpacks, sleeping bags and climbing equipment. Suppliers and 
retailers in the sector are estimated to employ between 25,000 and 27,000 people in the UK. 
 
There is a key role for the commercial sector in maximising the potential of outdoor recreation. 
Within this, there is potential for increased partnership working between the commercial and not-for-
profit sectors. The OIA is a good example of how there is increasing overlap; it is funded by large 
commercial partners but itself a not-for-profit community interest company with 20% and growing 
members who are charities, national governing bodies of sport or national non-governmental 
organisation. The OIA has had successful joint projects with organisations including the National 
Trust, Ramblers, Camping and Caravanning Club, YHA and Sport England. This indicates a 
significant appetite for the sectors to engage and spend in this area if it is likely to increase active 
outdoor participation. 
 
Getting Active Outdoors, with funding from Sport England (20155), found that 8.9 million people are 
currently active outdoors, of these 2.8 million want to do more. Furthermore, 18.2 million people are 
not currently active outdoors but want to re-engage and participate in the next 12 months. This 
provides a real opportunity to get more people active and engaging with the natural environment.  
The report also considers why people value outdoor recreation: 
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Understanding people’s motivations to get active outdoors is important as inactivity is costing the 
health service billions. Public Health England’s Everybody Active Every Day (20146) states that: 
 

“Around one in two women and a third of all men in England are damaging their health 
through a lack of physical activity. It is an unsustainable situation, and one that is costing 
an estimated £7.4 billion a year. If current trends continue, the burden of health and 
social care will destabilise public services, and take a real toll on quality of life for 
individuals and communities" 
 

It also states that over one in four women and one in five men do less than 30 minutes of 
physical activity a week, so are classified as ‘inactive’ and that physical inactivity is the fourth 
largest cause of disease and disability in the UK. 
 
Other evidence around the importance of getting people active includes: 

 Physical inactivity is the fourth leading risk factor for global mortality7 

 Regular physical activity is effective in the primary and secondary prevention of premature 
death and chronic diseases including diabetes, cancer and obesity8 

 Poor physical health increases the chances of poor mental health; when a patient with a 
long-term physical health condition also suffers mental ill health the average cost to the NHS 
rises by 45% to £5,670 per year9 
 

Outdoor recreation includes a broad range of activities but walking is often the first step for inactive 
people. Evidence suggests that we could prevent 37,000 deaths every year just by taking a walk10 

and the benefits of regular brisk walking for an individual’s physical and mental health11: 

 Improved performance of the heart, lungs and circulation 

 Lower blood pressure 

 Reduced risk of coronary heart disease, strokes and Type 2 diabetes  

 Reduced risk of certain cancers such colon, breast and lung cancer  

 Improved well-being and helps fight stress, anxiety and depression  

 Improved body image and confidence, and overcome feelings of isolation 
 
Health inequality in England is estimated to cost up to £70 billion each year and evidence suggests 
that “there are clear inequalities in access and use of natural environments. People living in the most 
deprived areas are 10 times less likely to live in the greenest areas.” Furthermore, research shows 
that some groups in the population rarely visit the natural environment including black, Asian and 
minority ethnic groups, people living in urban deprived areas, people from lower socio-economic 
groups, people aged over 65 and people with disabilities. Many of these groups are likely to benefit 
the most from engaging with the natural environment.12   
 
The management and financial case 
The evidence base around outdoor recreation is there, it is now time to take action. The 
recommendations suggested in this report are realistic and achievable.  
 
Theme 2 suggests a mechanism for overall accountability - through the cross-departmental group 
on physical activity - but it would also be helpful to include clear references to who is responsible for 
each recommendation. For example the relevant Minister within the lead department. Again this 
provides a clearer sense of commitment and focus. 
 
The asks are not for major new funding schemes or huge financial investment. Many dove-tail with 
existing frameworks or focus on the strategic positioning of outdoor recreation to influence change at 
a local level. 
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3.4 Key themes  
 
Outdoor recreation can impact on many aspects of life and communities. Key themes for a national 
outdoor recreation strategy could be: 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

EQUALITY 
 
 
 
 
 
3.5 Recommendations 
 
Theme 1: Why outdoor recreation is important 
 
This theme would define outdoor recreation, set out a vision for England and demonstrate how 
outdoor recreation can have a positive impact on the economy, society and individuals.  
 
Theme 2: Leadership and accountability 
 
A national strategy is an opportunity for Government to demonstrate its leadership as well as 
provide a clear statement of intent and system of accountability for outdoor recreation. To achieve 
this Government could: 
 

 Create a clear line of responsibility to a named Minister for the outdoors to coordinate activity 
across all Government departments 
 

 Give responsibility for overseeing progress of a national outdoor recreation strategy to the 
cross-departmental group on physical activity 
 

  

Outdoor 
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Leadership across Government is vital. Many departments are responsible for the recommendations 
listed below but in terms of national leadership, the Department of Environment, Food and Rural 
Affairs has a particular role to play: 
 

 Department for Environment, Food and Rural Affairs to prioritise outdoor recreation and 
protect the infrastructure that provides opportunities for people to get active outdoors 
 

 Department for Environment, Food and Rural Affairs to offer a co-ordination role; bringing 
together key stakeholders and providing clear remits to other agencies including the 
Environment Agency, Natural England and the Forestry Commission. It should also 
encourage partnership working between delivery agencies such as Natural England, Sport 
England and Public Health England 
 

There is also an opportunity for Sport England to provide leadership around outdoor recreation: 
 

 Department for Culture, Media and Sport to recommend Sport England continues to take an 
active role in the outdoor recreation sector, following up on its early insight work - Getting 
Active Outdoors - and ensures that the next round of Sport England funding from 2017 looks 
at the ‘whole active person’ and includes outdoor recreation as one of the sport solutions 

 
Theme 3: The outdoors helps people be happy and healthy 
 
Outdoor recreation benefits individuals' health and wellbeing, and creates cost savings for the state. 
It can also contribute to local drivers such as community cohesion and economic development. An 
outdoor recreation strategy could make a clear statement that Government recognises the value of 
outdoor recreation to health and will place outdoor activity and green spaces at the heart of a 
strategy to improve health. To achieve this, Government departments, health agencies and the 
outdoor recreation sector need to work together: 
 

 Department of Health to work with Public Health England to integrate outdoor activity into the 
full range and breadth of health strategies and frameworks, including Everybody Active, 
Every Day and strategies relating to obesity, diabetes and mental health 
 

 Department of Health and Public Health England to support local areas to understand how 
outdoor recreation can help them improve public health outcomes such as sickness 
absence, social isolation, excess weight, self-reported wellbeing and cardiovascular 
diseases  

 

 Government departments - including sport, health and transport - to work with the outdoor 
recreation sector to embed being active in the natural environment into campaigns that 
promote physical activity 

 
Theme 4: The outdoors helps children and young people achieve their potential 
 
Evidence shows the positive impact that quality outdoor learning experiences can make to children 
and young people’s personal and social development yet many do not get the opportunity to benefit 
from this. To increase opportunities for children and young people: 
 

 Department for Business, Innovation and Skills to provide outdoor learning training 
opportunities for the current education workforce and include a specific focus on outdoor 
learning in initial teacher training to enable newly qualified teachers to have more options to 
increase engagement and attainment 
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 Department of Education to promote the use of outdoor learning not only in physical 
education as identified in the curriculum but across all subjects - including Personal, Social 
Health and Economic education, English and Maths – recognising its value for not only 
physical development but also character education. It should also be considered across the 
full range of education settings including special schools and Pupil Referral Units. The 
sharing of good practice would help with this 

 

 Department of Education to work with Ofsted to ensure that schools are meeting the national 
curriculum requirements around outdoor and adventurous activities and share good practice, 
especially where there is progression through more adventurous activities as a child moves 
through school 

 
Theme 5: The outdoors is accessible and protected 
 
Individuals, families and communities need easy access to inclusive urban and rural natural 
environments to maximise the benefits of outdoor recreation. Government is already committed to 
completing the England Coast Path by 2020 and delivering a cycling and walking strategy as part of 
the Infrastructure Act 2015, however more could be done as part of a national outdoor recreation 
strategy: 
 

 Department for Communities and Local Government to provide guidance to local agencies 
on how outdoor recreation and tourism should be considered for its social value under the 
Public Services (Social Value) Act 2012 when commissioning local services 

 

 Department for Communities and Local Government to provide frameworks so that local 
areas consult with the local community and design new outdoor spaces that are inclusive, 
green and provide a suitable play space for children and families 

 

 Department for Communities and Local Government to strengthen the National Planning 
Policy Framework to better protect our best and irreplaceable landscapes, including their 
setting, from major and intrusive development 
 

 The Department for Communities and Local Government to introduce a statutory 
requirement that all new developments must have appropriate facilities for outdoor recreation 
 

 Department for Transport to invest in sustainable public transport infrastructure that provides 
people with easy access to outdoor recreation opportunities, especially in rural areas. Within 
this local areas will be required to consult with communities to identify and meet local needs 
 

 Department for Environment, Food and Rural Affairs to update, enhance and promote the 
Code of Practice on Conservation, Access and Recreation as approved by the Water and 
Sewerage (Conservation, Access and Recreation) (Code of Practice) Order 2000. This would 
help utility companies and land-owning public bodies work with partners to provide safe, 
accessible opportunities 

 
Theme 6: Outdoor recreation contributes to the economy and society 
 
There is already a wealth of evidence that demonstrates the value of outdoor recreation. However 
more could be done to show the impact that outdoor recreation can have as well as maximise its 
contribution to the economy and society: 
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 Department for Culture, Media and Sport to work with tourism leaders and the outdoor 
recreation sector to embed outdoor recreation into the implementation of ‘Backing the 
Tourism Sector – A Five Point Plan’. This could include: 

o effective marketing of the natural environment at national and local levels so that 
people know what is on offer, where and when 

o ensuring access to outdoor recreation opportunities through effective transport 
networks 

o supporting skills and jobs within the outdoor sector, including apprenticeships 
o publishing guidance that  promotes the economic importance of outdoor recreation 

tourism, particularly to the rural economy, and supports local areas to prioritise it 
within existing funding mechanisms such as Local Enterprise Partnerships 

 

 Department for Culture, Media and Sport to identify appropriate resources to enable the 
development and coordination of tools to assess the social value of sport and recreation that 
can benefit everyone within the sector2 

 
4. Additional considerations 
 
Alongside the key recommendations, there are some additional points that Government could 
address when developing a national outdoor recreation strategy. 
  
Strategy or action plan? 
Government has produced many strategies, position papers and action plans and all have a 
different, subtle purpose. As set out earlier, the Government launched a consultation on a new 
strategy for sport, which post-dated the commissioning of this report. There could be considerable 
debate about the relative definitions of sport and outdoor recreation. Given the evidence cited in this 
report it is clear that any strategy for sport needs to include outdoor recreation and the title of the 
new strategy needs to reflect a definition broader than sport alone.  
 
It is also important that the strategy does not seek to include outdoor recreation by including 
reference to the term without the inclusion of specific recommendations such as those set out in this 
report. Whether as part of a wider strategy or as a standalone one, it would be helpful if Government 
is clear what the purpose of the outdoor recreation strategy is from the beginning. It is suggested 
that it sets out a clear vision and commitment to outdoor recreation that unites Government 
departments. This should be underpinned by a specific plan of action. 
 
Timeframes 
Many of the recommendations proposed will take time to implement and have effect. The strategy 
therefore needs to be long term. There has already been broad cross-party support for this work and 
formal cross-party agreement to the vision and intent of the strategy would enhance it further. It is 
proposed that any strategy should have at least a ten-year time span out to 2026. It is also 
suggested that individual timeframes are given for each recommendation so that they are more 
specific and measurable. 
 
Definition of outdoor recreation 
Reconomics provides a definition of outdoor recreation which was repeated in Sport England’s 
Getting Active Outdoors. This should remain as the basis for an outdoor recreation strategy but it is 
worth noting that it does not include active travel. Active travel is a key way of getting people 
moving, for example through walking to school projects, so Government may wish to consider this 
within or alongside an outdoor recreation strategy. 
 
  

                                                
2 The Sport Industry Research Centre (SIRC) at Sheffield Hallam University is part of a European consortium 

that has submitted an ERASMUS bid to develop a model to assess the social value of sport throughout 

Europe. If this is unsuccessful there would need to be another source of funding. 
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Infrastructure 
A national outdoor recreation strategy is an opportunity to embed outdoor assets such as water, 
land and airspace, into the definition of sport and recreation’s ‘infrastructure’ so that it does not only 
focus on buildings, pitches, courts and other purpose built settings. The ability to gain full access to 
existing assets, as well as maintenance of such spaces and accompanying facilities, is as important 
as the creation of new infrastructure. For example, the safeguarding or enhancement of the access 
and rights of way network. 
 
Equality 
An underlying theme throughout our consultation with the sector was equality and how we can 
ensure everyone is able to access and benefit from outdoor recreation. For example, specific 
consideration could go to ensuring people with disabilities can access outdoor opportunities through 
effective communication and design of facilities. Government could consider completing an equality 
impact assessment on a national outdoor recreation strategy. 
 
Participation 
All of the recommendations contribute to getting more people participating in outdoor recreation. 
Government could consider what it most values when measuring participation in outdoor recreation 
and perhaps introduce a range of measures across the population.  
 
Being active outdoors includes a wide range of activities on land, sea and in the air with many 
participants regularly swapping between activities. The current participation measurement system 
carries an inbuilt perverse incentive for sport and outdoor recreation organisations as it encourages 
weekly participation in one activity rather than encouraging a broader active lifestyle. Specific 
measurement, clear objectives and funding should all be aligned to promote the ‘active person’ and, 
where appropriate, to create incentives for collaborative working across sport and recreation. 
 
More broadly, clarity from Government about what types of participation it particularly values and 
how these will be funded would be helpful in enabling individual organisations to set their own 
forward strategies. For example, a more specific targeting of individual population groups could 
generate positive change and contribute to many agendas – but this must be articulated clearly with 
adequate funding and support attached.  
 
Workforce 
Government could consider how best to support and recognise the value of the sport and recreation 
workforce, including volunteers. For example, it could focus on support for apprenticeships in 
outdoor recreation and support for school leavers to enter roles related to outdoor recreation. 
 
Communications, marketing and promotion of the outdoors 
A national strategy is an excellent way of promoting outdoor recreation. Through cross-departmental 
working and partnerships with agencies such as National Park Authorities, Natural England and 
Public Health England, it is possible to identify, improve and promote access to outdoor recreation 
opportunities and the contributions made to economy, health and society in protected areas. 
 
On a local level, people need to know what opportunities for getting active outdoors are available 
and how to access them. This is reflected in theme 6 but there are many more actions that could be 
considered here, such a database of opportunities and a one-stop website to sign-post people to 
outdoor activities. 
 
A national strategy could bring the outdoors to life through stories and case studies. This could help 
people engage with the strategy and relate better to the opportunities it could bring. A strategy 
needs to be inspiring and continue to build on the momentum that has gathered around outdoor 
recreation. 
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The role of technology 
Outdoor activities are evolving, for example geo-caching uses technology as a core component to 
engage and motivate people. So it may be helpful for Government to consider how it can work with 
the sector, along with innovative partners, to maximise the potential of technology to get people 
active outdoors. For example, how can technology help develop products and engage people in 
activity or self-monitoring? 
 
Monitoring and evaluation 
Any national strategy needs to include a clear process for monitoring and evaluation. An outdoor 
recreation strategy for England could follow the Northern Ireland action plan model of setting out 
success indicators for each action. Progress should be regularly reviewed allowing for actions to be 
reviewed if necessary. 
 
5. Conclusion 
 
It is time for a national outdoor recreation strategy for England to shine a light on the economic, 
social and individual benefits of getting active outdoors. Such a strategy would provide a clear 
commitment and director for outdoor recreation and would be embraced by the sector. 
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